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Introduction
	The definitions created and how the adequacy of operational definitions can affect validity and reliability. The dependent variable measurement levels show the measurement precision. There are four measurement level, namely, ratio, interval, ordinal, and nominal. Data of ratio and interval are also known as a metric. The dependent variable measurement level is one aspect which shall determine the choice of the statistical test which the researcher shall utilize to analyze the data. The score for every subject is placed into one of two or more categories in the nominal measurement. Most commonly, Nominal data are counts or frequencies of measures or issues number that fall into every classification. Examples of measurement nominal level classification are community-dwelling elders/institutionalized male/female, or hair colour. In the measurement of the ordinal, every score of the subject is also a category or discrete measure. Nevertheless, there is an agreed-upon and distinct order of the types and groups, unlike the nominal data. For example, in the computation of average of grade points, the grades are designated as A=4, B=3, C= 2, D=1, and F= 1. Each score of the subject in the metric measurements is a number which may be a fraction of an integer. Continual data ordered in logical series or sequences are known as interval data. Intervening numbers have meaningful values, and there are equal intervals between all of the figure because interval data are continuous.
Attitude toward new technology 
	The modern technologies adoption by the anticipated consumers persists as a vital matter for practitioners and investigators of information technology (Lai, 2017). In the literature, various theories and models have been designed in foster comprehension of the process by which contemporary information technologies are accepted. This research suggests the new constructs which further illuminate the connections clear in the adoption of the latest technology and explains operational definitions for these constructs which possess a desirable attitude toward modern technologies (Marangunić&Granić, 2015). The personal innovativeness and constructs in the field of contemporary technology are conceptualized to indicate moderating effects on the backgrounds and the consequences of individual attitude toward new technology.
Operational definitions of constructs are the particular manner in which they are observed and measured in this study. As we are studying the attitude toward new technology; perception about new technology, compatibility, ease of use, and relative advantage of the modern technologies would be the outcome measures (dependent variables). We would measure the perception of new technology, compatibility, ease of use, and relative advantage. The dependent variable operational definition is a critical step in the research design. The questionnaire shall be designed to measure the conceptual variables. The operational definition shall be found in the section of the methods in this research article.
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	Personal innovativeness as a variable which is crucial to the research of particular behaviours towards innovations has had effects on attitude toward new technologies even though various individual variance constructs might influence the manner people to respond to innovations (Marangunić&Granić, 2015). This variable is conceptualized in terms of its operational definitions that are people are characterized as creative in case they are early to accept new technologies. Therefore, the construct is applied based on the segmentation of user populations into non-innovators and innovators, and subsequently, operationalized as the time of acceptance. 
Customer satisfaction 
	Basic dictionary descriptions are known as theoretical definitions (Hill &Brierley, 2017). They are commonly known as conceptual or constitute definitions. Theoretical explanations give meanings to the constructs or phenomena under study. It should differentiate it from all other constructs or concepts. It assumes both acceptance and knowledge of the models it relies on. A theoretical definition for the customer satisfaction construct, for example, is usually described as the level to which experiences of clients with services or products conform to their anticipations and the ideal experiences. Operational definitions describe objects, events, variables, concepts, or constructs in terms of particular measurements, processes, and tests applied to establish their amount or presence. Operational definition transforms theoretical definition into observable phenomena. This is because operational definitions state which variables shall be measured in the value assignments to the constructs or concepts under investigation. Operational definition forms the foundation for the theories, research questions, and hypotheses related to the study. If researchers are interested about the degree of customer satisfaction, they might request clients to rate their experiences with the brand and other competitive brands on a 5-point scale: Very Satisfied, Satisfied, Neutral, Dissatisfied, and Very Dissatisfied.
	All studies should have at least two variables: the predictor/independent variable and response/dependent variable. Independent variables are the inputs into processes which influence the dependent variable (Hill & Alexander, 2017). Dependent variables are the outputs related to the independent variables. It is referred to as the dependent variables since they respond to or depend on other variables. The dependent variables are the results the researcher wants to accomplish. For example, the desired results in this scenario would be customer satisfaction. 
Self-concept 
	Conceptual definitions tell the researcher the meaning of a concept in theoretical or abstract terms. Operational definitions link ideas to the real world by informing the researcher how to observe and measure the phenomena (Turner et al. 2017). For instance, high self-concept can be conceptually described as an individual exhibiting a high self-worth level. The researcher can operationally define self-concept as rating above a particular quantity of a self-worth score.
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	Let us now see how conceptual and operational definitions translate into measurements and contexts of construct validity. For example, the researchers might want their measure to mirror the constructs. In this scenario, there are five different ideas which are all conceptually associated with one another: openness, self-confidence, self-disclosure, self-worth, and self-esteem (Turner et al. 2017). Most researchers would argue that these constructs are similar, even though they may be differentiated from one another. If we are attempting to design a measure of self-concept, what would it mean to measure self-concept? If the idea of self-concept overlaps with other concepts, how would we measure all of it and create a model for construct validity? The researchers have to meet the following conditions to create construct validity:
· The researcher has to set the construct they want to operationalize, for example, self-concept within the net of definitions or semantic net (Turner et al. 2017). This implies that the investigator has to tell the readers what their constructs are less or more similar to in definitions. 
· The researchers should be capable of providing direct proof that they control the construct operationalization. This means that their operationalization resembles what they need to look like theoretically.
· If the investigators are attempting to study self-concept, they have to capable of explaining why they operationalized the questions the manner they did. In case all the researcher questions are additional challenges, how may they argue that their measures reflect self-concept and not adding abilities?
· The researcher must offer proof that his/her data support their theoretical views of the relationships among constructs (Turner et al. 2017). If the researcher believes that self-concept is closer in definition to self-worth than self-esteem, they need to be capable of showing that self-concept measures are more greatly related to self-worth measures than with ones of self-esteem. 
Leadership style 
Ghafoor, Qureshi, Khan, &Hijazi (2011) argue that leadership and the various related approaches have a critical influence on the way the workers perform and grow in leading positive organizational results. Organizational leadership has a robust impact on employee attitude toward their jobs. In today's corporate world, the role of leadership has changed. The success of the company is highly dependent on the management team and style leadership adopted by the company. The research offers extensive empirical studies that researcher can utilize to explore the various leadership strategies that the hotel industry can use Retaining Night Audit Employees even though the styles are theoretical and comprehensive.  Relationship-oriented, transformational, and transactional leadership have been exceptionally supported in various researches. Leadership is one of the significant vital aspects of the growing company's organizational efficiency. Managers or leaders of a business have the responsibility to formulate and implement the decisions in a manner to acquire the best from the employees and utilize the resources effectively. The company intends to generate the best goods and services with the interests of stockholders in mind.
	Hassan & Ahmed (2011) disclosed that the leadership styles impact on the organizational performance and retention of an employee. They revealed that the styles of leadership resulted in significant changes in the corporate cultures and staff members. The finding showed that the visionary methods create the most significant retention level while pacesetting and commanding styles establish the lowest. Also, it was suggested that leaders should consider the maturity level of the employees and undertake the appropriate method of leadership which fit the scale. This execution and awareness of styles of leadership offer an organization an advantage over their rival. Today's firms need leaders and managers with high power of influence and those who support the overall goals for the business.  
Organizational commitment
	Henker, Sonnentag, & Unger, (2015) showed that to improve the reputation of the organization and also to improve the possibility of recruitment where more workforce shall create a stronger team in the company through rewards which lead both non-financial and financial performance of the workers within the organization.  Effective strategies of compensation fulfil the essential requirement of employee and also enhance their engagement in the firm, which is a signal of a growing company. It shows that rewards are the most vital component to engaging workers to contribute their best efforts in generating innovative ideas to improve the performance of the organization both non-financially and financially. According to researchers, to design and develop strategies that shall ensure its rewards, the results of the performance supporting the achievements of its business objectives. Reward strategies are the policies which provide particular directions for the company. Various researchers have indicated positive outcomes on the reward structures effect on the measure of performance. Organizations during the last two decades have also shifted their concentration on leadership to offer excellent services to their clients. Increases in profitability have established great transformation in the hotel sector by upholding these tactics.  These changes have directed the hotel industry. There has been a massive increase in the yield of the company by adopting these new methods, especially relationship marketing. Relationship marketing is increasing the income of hotels by creating positive relationships between employees and customers. Therefore, with the use of these approaches, the concentration on the satisfaction of employees and clients is hugely significant for the success of the hotel. The authors provide models and theories that the current researchers can use do develop their conceptual framework.
Constructs you intend to measure
In research about the attitude towards the new technology, the dependent construct (variable) is the attitude towards new technology while independent variables are compatibility, ease of use and relative advantage. 
Let us assume we are researching the impacts of promotion spending on customer satisfaction. In our research, promotion spending is the independent variable which forecasts the response/dependent variable, which is client satisfaction. There should be at least one independent variable in any research. There are typically more than independent variables. Independent variables are related to changes in the dependent variables. In the illustration where customer satisfaction is the dependent variable, the independent variables are the strategies of promotion mix that include promotion spending, the state of the economy, and activities of competitive brands.
On the research about leadership style, leadership style will be the dependent variable while organizational performance would be the dependent variable.  The leadership in a company has a strong influence on the attitude of workers towards their assignments. The success of the company is highly dependent on the management team and style leadership adopted by the company. On the study about organizational commitment, the dependent construct is organizational constructs while the independent variables are the motivation of employees.
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